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Overview

In central Ulaanbaatar, retail space is concentrated: there are only 5 km of active retail
streets, all mostly a mix of food and beverage (F&B), clothing & home goods, health &
beauty and banks. Shopping centers are more spread out, and at most, three are located
close to each other at a time. Although there is a diversity of options, central Ulaanbaatar
caters to a noticeably more upscale market than the outer areas of the city. A
disproportionate number of international high-end and upper-mid-end brand stores are
concentrated in central Ulaanbaatar.
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High Street Market

When immovable properties were privatized in the year 2000, many first floor apartments along the central
streets were turned into retail space by way of extensions or additions of a new door facing the street.
These are the principal types of properties that line the high streets of central Ulaanbaatar.
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The most commercially active central streets are
Peace Avenue, Fountain Street, Baruun Selbe
Street, Seoul Street, Russian Embassy Street and
Small Ring Road — which constitute about 5km in
total. The Big Ring Road Sun Bridge section is
excluded from this retailing count due to its

distance from the city center. There are about 570
retail properties in total, of which residential
extension comprise a majority. Based on MGG’s
internal data, the average size of one property is
approximately 100 sqm.

Table 1. Tenancy on High Streets

Category #

Food & Beverage 221 36%

Clothing & Home Goods 128 21% | tenants.
Health & Beauty 104 17%

Banks 34 5%

Other 135 21%
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% | In terms of tenancy, F&B, Clothing & Home Goods, Health &
Beauty and Banks comprise approximately 80% of all major
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Streets

Both Peace Avenue and Small Ring Road are broken down into sections that differ in centrality and

desirability.

B F&B M Clothing & Home Goods
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Peace Avenue West
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Number of stores by category

Seoul Street

13

12

Peace Avenue Mid
4

19

Small Ring Road

32
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Health & Beauty ™ Bank Other

Baruun Selbe Street

10

N

17

Peace Avenue Central

18

16
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Central Ulaanbaatar Shopping Centers

Most of the major shopping centers in Ulaanbaatar are
located in the downtown core. By far, the most prestigious
shopping location in Mongolia, — Central Tower (7,000 sqm
of retail), - is situated right on the Chinggis Khan Square. In
Ulaanbaatar there are very few locations that sell exclusively

international brands, all with official distribution rights —
Naran Plaza (5,500 sqm), Naran Mall (4,500 sqm), Bishrelt
Center (1,500 sqm) and Khanburgedei Department Store
(8,500 sqm) — the first three of these are also centrally
located. [Pictured on right: Naran Mall]

Other shopping centers that
are also popular with the

affluent shoppers of T
Ulaanbaatar - State '
Department Store (22,500

sgm), Ulaanbaatar | _ ke

Department Store (19,000
sqm), Maxmall (24,000 sqm) —

host some high-end brands : P

and are generally selective
about their tenants. All three are on central Peace Avenue. [Map shows shopping centers in dark blue]

[Pictured above: Maxmall]

There are also about ten shopping centers in this area that offer the same Chinese or Korean imported
merchandise as that widely sold on Ard Ayush Street, but provide, on average, a more comfortable
shopping environment than Ard Ayush street shops. The most notable ones are Grand Plaza (23,000 sqm),
Metromall (9,000 sqm), UB Mart (5,000 sqm), and Peace Tower (5,000 sqm).
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Rental Rates

The most upscale facilities like Central Tower and State Department Store operate on a revenue-sharing
basis with their tenants, which allow them to command the highest rental rates per square meter. The
upper-mid-end and middle-income shopping center rates are similar to those of the more desirable high
streets. The lowest rates are on the streets farthest from the State Department Store.

Current Market Prices

Street Name

Street Name Rental Rates USD/sgm

UsD/sgqm
| Fountain Street 3035 Fountain Street 4200-4600
Peace, Central 25-30 Peace, Central 4000-4400
Seoul Street 25-30 Seoul Street 3500-3900
Khas Bank Street 20-25 Khas Bank Street (SRR) 3000-3400
Peace, Mid 20-25 Peace, Mid 3500-3900
Baruun Selbe St 15-20 Baruun Selbe St 2900-3300
Peace, West 15-20 Peace, West 2600-3000
Small Ring Road 10-15 Small Ring Road 2100-2500

Shopping Center Rental Rates USD/sgm

Central Tower 45-65
Naran Plaza 60-86
State Department 36-79
Store

Ulaanbaatar 29-40
Department Store

Maxmall 31-50
Gandirs Tower 18-25
UB Mart 20
Metromall 25-65
Grand Plaza 16-40
Sarny Titem 55
Gurvan Gal 20
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Recent Developments

2013 was an outstanding year for the upscale 7 N
retail market. Naran Mall opened, featuring at j Although Mongolian retailers started !

least 18 international brands including | officially distributing international !

i i I e .
clothing, cosmetics and F&B. Of these, 4 stores ! brands as early as 1995, individual !

moved from Naran Plaza and the rest were | I
new additions. In 2013, a total of 15 new L brand stores are a recent development |

international brand stores opened in the “S=========================

=

Central Tower, State Department Store and Maxmall shopping centers.

Although Mongolian retailers started officially distributing international brands like Arc International and
Revlon as early as 1995, individual brand stores are a relatively recent development that gained momentum
in the last 5 years.

Thus far, most international brand stores are located inside shopping centers and only a handful of brands
have taken to high street locations. Currently there are 5 international brand stores on the central high
street. Of these, 2 opened in 2013 and 1 in 2014. In 2013, The Round Table Pizza chain opened a restaurant
on Peace Avenue, and Missha Cosmetics opened on Baruun Selbe street.

In Q1 2014 alone, 6 new international brand stores opened in Ulaanbaatar, including KFC’'s new location on
Seoul Street.

Some of the new entrants in 2013 — 2014:
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yauptran

YnaaHb6aaTap xoTo4 XyAdangaa YWAYUAras TeBNGPCOH X34 X343H b6ycyya 6aiiHa.
YyH33C YACbIH MX [A3ArYYp33C H3F KUIOMETP OpPYMM paguycT 6artax Xacrumr
XyAanaaa yUunumnrasHmim XoTblH TeB BYC raxk Togopxonak 6010x tom. XOTbIH TEB 43X
YANUUATI3HUI BM3Hecyya Hb 6alpnanbiH XyBbA XyAanAaaHbl ryaamxkyya 6010+
TOMOOXOH XyAan[aa YANUUArasHUMU TeBYYA33p TOBNOPHS. XOn Xe48/reeH XTI
Xy4anAaaHbl rygamxKyys oMpoauooroop 5 kuaometp ypramkungar 6on xypangaa
YUNYUNTIIHUIN TEBYYA UAYY Tapxman banagantan 6anaar. YH3 YaHapblH XyBbA, XOTbIH
TeB 6yc Hb 3,4-p xopoosion, HapaHTyyn 33par 6ycas OycyyaTsai xapbuyynaxag,
XapbLaHryn eHpgep 6aiHa. ONOH YACbIH H3P XYHATN B6paHa aanryypyya MoHrong,
anbaH écoop OpXK MPCIHUIM ANMNIHX Hb XOTbIH TeB Bycas TeBnepy3.
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XyaanpaaHbl ryaamxkyya,

YN xepnex xepeHre xyBbuynargax yeac uprag 3am garyy 6avipnax Har gasBxapblH OPOH Cyyuaa ragarw
ryaaMyKpyy epreTrexX yYWAuunrasHun 6aip 60ArocoH Hb OAOOMMIMH XyZangaaHbl rygamkyyapir 6ui

6onrocoH 6munaa.
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XamMruiiH MA3BXWUTSM XyaangaaHbl ryaamskyynas

DHXTaMBaHbl ©preH 4Yenee, EpeHxuit cang
LapaHOopKUMH rygamk bytoy YcaH oprunyyprtai
ryaam, bapyyH can6s, bara Tonpyy 60/10H TyYHWUI
[OTOpX rygamkyysn, meH CeyannH rygamyK OpHo.
Nx ToWpyy TI3BPUMH TOBYOOHbI OPYUUMA, XN

XeaenreeH NXT3 60N0BY XOTbIH TEBOOC XON yyup

rofl XyfangaaHol ryZamXWMH TOOHA, opyyfaaryi
XyZangaaHsl ryoamyya,
ypTaapaa oMposLLooroop 5 KUJAOMETP YPramKkuaasr
HUIT 570

opuMm bBaiaar. DAraspPasc UX3HX Hb HIF AaBXapblH

60/HO. NMA3BXUTIN

60N YANUUATIIHUI aXKNbIH Ganpyys

OPOH CyYyLHbl epTreTren 6a T3Ar3ap Hb AyHAaXKaap

100 MKB opuMm X9IMXKI3TIM baitHa.

XypanaaaHbl ryfamkyya Aaxb YUAUUATIIHUIA HIP Tepen

Tepen #

Xoon 6a YHaaa 221 36%

XyBuac 6a rap axyiH 6apaa 128 21%

dpyyn maHa 6a roo calixaH 104 17%

BaHk 34 5%

bycag 135 21%

Xyygac - 3

% | Xypangaa yUNUUArIsHWI Tep/AWMH XyBbh xoon 6a yHAaa,
63n13H xyBLac 6a rap axyiiH 6apaa, apyy/s maHA 6a roo canxaH
60/10H BaHKyyA, raCaH TepAyYy4H HUUAT axnblH 6alip 33amMmLumry,
Typ3acnarygmiti 80%-mnir bypayy K 6anHa.
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XyaangaaHbl ryaaMmxyya, Aaxb YANUUArIIHUA HIP Tepen

DHXTaMBHbI epreH Yyenee ba 6Hara TOWPYYrnitH ryaamikyya Hb Tyc 6yp 6anMplunbiH XyBbA, AnraaTan A3a-

X3Cryyasa xysaaracaH 6aiiraa tom.

Typaacnaa4ouliH moo xyoandaa yln4un2asHuli mepseep
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YnaaHb6aaTtap XOTbIH T@B A3X XyAanaaa YUAUUMAra3HUM TeBYYA,

YnaaH6aaTap gaxb TOMOOXOH XyZAanaaa YNAUYMUNrasHui

TOBYYAWNH OUWANSHX Hb MOH /1 XOTbIH TOB X3C3rT 6anpnax
6aiHa. Muwsanban, YnaaHbaaTap Aaxb TIPryyasx 33pruiH
XyAangaa yunumnrasHuii tes 6onox LleHtpan Tayap (7,000
MKB Xygangaa yMnuumnrasHui tanbaii) xoTbiH Ar TeB X3CarT
YuHrucuitH Tanbait pasp balpnagar 6unss. YnaaHbaatap
XOTOZ, 36BXOH OJIOH Y/CbIH H3P XYHAT3W OpaHAMMH bapaa
6yTa3ra3xyyHUir anbaH EcHbol 3pxTaiirasp bopayyngar LeeH
X303H XypangaaHbl Tesyya 6anpar. YyHa LieHTpan Tayap,
HapaH Mnasa (xam}x33: 5,500 mke), HapaH Monan (4,500
mKB), buwpant 1eB (1,500 mKB) meH XaHOypragsi wux
nanryyp (8,500 mKB) opox 6a 34r33p33c IXHUN ABPeB Hb
XOTbIH TeB 6ycag 6anpnagar. [3ypazm: HapaH Monn)

3Araspasc ragHa eHaep
opaoroToun XyAanaau
aBarynabiH YUAYNYYA3X AypTan
bycag xygangaaHbl TeBYYAMWH
TOOHA: VYACblH wX  p3nryyp aliin

(22,500 mkB), YnaaHb6aatap ux
BANryyp (19,000 MKB), :
Makcmonn (24,000 mKB) OpHO. :

o

3Arasp xyaangaaHbl TOBYYASA 33apPUMM HIM ©HASpP 33P3rNaMMH BpaHa A3nryypyy4 6arix 6a epeHxuiigee
TYP33CA3MUNA33 LWKMMK COHFOX opyyngar. MeH 3arssp Hb 6yra XoTblH TeB 6ycsa, DHXTaliBHbl ©preH
YeneeHui aaryy 6alipnaaar. [[a3psiH 3ypaz 033p xydandaaHsl mesyyoulie xex eH2eep y3yyn3e]

[Bypazm: Makcmons] XoTbiH TeB Bycag, 3,4-p XOpoonon rax maT bycag, 6ycyyasg xyganaaangarrai agun

BHXAY, BEHCY-aac umnoptaocoH 6apaa 6opayyngar, raxass uayy TOXMAOT OPUUHT caHan bonrogon apas

OopYMM XyZangaaHol TeByya banpnax 6ariHa. Tyxaiinban MNpang MNnasa (23,000 mke), Metpomonn (9,000
MmKs), FO6u Maprt (5,000 mKks) meH Muiic Tayap (5,000 mKB) tom.
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3ax 333/IMAH YH3 XaHLU

TYP33CUIMH XaHLW eHAOPTIN 4334 33P3rN3MIAH Xy4anaaaHbl TOBYYAIL OP/IOTbIH XyBUAC XYPTAIT TOITONLLO00
AaBxap axkunargax 6aiHa. yHaa, gyHaaac 433w 33parisnuviiH XyganaaaHbl TOBYYAUIAH TanbaiiH yH3
XaHLU Hb 3P3NT UXTIN XyAanAaaHbl ryaamKyyabliH YH3 XaHWTan onpoauoo 6aliHa. XapuH TanbaiiH XxamrmimH

[004 XaHLW YACbIH UX A3NTYYP33C ancnaraman bapnax xygangaaHs! rygamKyynaap 30HXWIK baiHa.

TYP33CUIAH YHI

AMJA/mKB

:’;Aa: N(‘))ErmnyypTaM 30-35
JHxTaieaH /Tes/ 25-30
Ceyn 25-30
Xac 6aHk /Bara Tolpyy/ 20-25
SHxTaueaH /OyHa/ 20-25
BapyyH canbs 15-20
dHxTalBaH /bapyyH/ 15-20
Bara Tonpyy 10-15

Typ33acUiiH YH3
XyAaanpaaHbl TeB Yp Y

AM[/mKB
UeHTtpan Tayap 45-65
HapaH lNna3a 60-86
YANCbIH NX ganryyp 36-79
YnaaHbaaTtap ux 29-40
A3NTYYP
Makcmonn 31-50
Fanaunpc Tayap 18-25
KObu Mapt 20
MeTtpomonn 25-65
lpaHg MNnasza 16-40
CapHbl TUTIM 55
l'ypBaH ran 20
Xyyoac - 6

Xyaanpax YHa

AMJA/mKB
YcaH oprunyyptai 4200-4600
ryaamsK
JHxTaiiBaH /Tes/ 4000-4400
Ceyn 3500-3900
Xac 6aHK /Bara Toipyy/ 3000-3400
SHxTauneaH /OyHa/ 3500-3900
BapyyH canbs 2900-3300
dHxTausaH /bapyyH/ 2600-3000
bara Tonpyy 2100-2500
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3ax 333/IMiiH Mm3433

OHrepery 2013 oH MoOHronblH eHaep 7 \\\\
39P3MIBAMAH  XyAangaa  YUAUMATIIHMIA |{|{ Xaanunrasp MoHronz on0H yNicbiH I

o o o o Il
canbapblH XyBbA, H3H TaaTal xun bainaa. | 6paHayyaunr 1995 oHooc xonw anbaH I

HapaH Monn WnH33p H33rA3K AOTPOO ONOH ||

yACbIH 18 H3p XyHATSW 6paHA A3ATYYPYYA, i . . !
H33C3H Hb 63/13H XxyBuac, KocmeTuk, xoon | TYYXT31 Y, H3r 6paHANIAH Bue AaacaH

60/710H yHAQa r3C3H 0/I0H TepPAUMT XxamapcaH | A3ATYYPYYA Hb WKWMH3N3M Y33r43/1 FOM J
6anB. daraspaac 4 p3naryyp Hb HapaH Mnasa- S e e e e e e e e e e e e e e e e e e e

€CHbl 3PXMWH Aaryy XyAangaasnak 3x3/iCaH H

aac WumKuxK banpnacaH 6on bycag 14 Hb YnaaHbaaTapT LOO LWMHI3P H33rACIH 6p3aHA, A31TYYPYYA HOM.
TyyHunsH LeHTpan Taysp, YAcbiH ux asnryyp, Makcmonng HUiATA33 15 wuH3 6paHa asnryyp 2013 oHA,
H33N1T33 XMINII3.

Xaauiirasp MoHronblH XyaangaaHbl 6anryynnaryyn Arc International, Revlon rax mMaT 0n0H yACbIH
6paHayyanir 1995 oHooc xoiw anbaH EcHbl 6OPAYYNArYMiH 3PXTINAr3I3P XyAaNA3AAK IXI/ICIH TYYXTIN Y,
TOAOPXON HIF BPIHAUNIH Bre faacaH A3ArYYPYYL OTHOOPOO HIIMACIH Hb LWMHINAT Y33r43/ IOM.

MoHrong, op»K MPCIH MX3HX OZI0H YACbIH BP3HA A3NTYYPYYL TOMOOXOH XyAanaaaHbl TEOBYYA JOTOP balipnax
6aiiHa. XapuH TeB XyAangaaHbl ryaaMKyyaas o4oorninH 6aianaap HUAT 5 0N10H yACbIH 6paHA, A3NTYYPYYA
baipnaparaac 2 Hb 2013 oHA, 1 Hb 2014 oHA H33racsH oM. 2013 oHa The Roundtable Pizza cynkas
JHXTallBHbl ©preH 4Yyenee pfaryy pectopaHaa, Muwa KocmeTukc BapyyH canbs rygamykuHg, O3ATyypas,
H33/193.

3eBx6H 2014 oHbl H3rayrasp yanpang raxag YnaaHb6aaTapT 0/10H YACbIH 6 6paHA, O3NTYYP LWMHI3P HIIMAKI3.
2013-2014 0HO WUH33pP 0P} UPCIH 3apUM H32 BP3HOYYO:
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